
Inventor’s Notebook 
 

Ideas Today...New Products Tomorrow! 

Inventor               
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Plan Your Invention 
 

Select your favorite idea.  Describe it 
in detail as follows: 
 
What is your invention?   
 
 
 
 
 
 
 
  
 
Who is it for?   
 
  
 
How does it work?   
 
 
 
 
 
 
 
  



Research Your Invention 
 

1. Check to see if your invention already exists: 
         Retail Stores�    Catalogs�    Ask Friends�    Internet� 
 
2. Does something SIMILAR exist?   No�     Yes� 
 If yes, then what is the object that it is similar to? 
   
 
 Where was the item found?    
  
 How was it similar?    
  
 How much did it cost?    
 
3.  If something similar exists, can you make some changes to make it different?  
 No�   Yes� 
 
 If yes, what changes would you make?    
  
   
 
4.  Interview people who USE or SELL this object similar to your idea…Do they 

have any suggestions? 

5.  Gather Research:  Find out WHO invented an object similar to your invention.  
WHERE and WHEN invented, etc.    

  
    
 
    
 
    

Interviewees: Suggestions/Comments: 

1.  

2.  
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Make a Model of your Invention: 
 

Your Model may be: 
• Actual size…the “real thing”…A working model of your invention. 
• Part “real” and part paper/ cardboard representations.  Ex.  a 

cardboard “sound sensor” paper antenna. 
• All paper, cardboard, etc.  It “does not work”. 
• A “scale model” or miniature size model. 

 
Materials needed to make a model: 
Raw Material: Source: Cost: 
   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

   

       Total Cost: 
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Date                          Witness Initials             Place                                 Time         

  
  

 
Drawings or Photos 

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

  
  

  

   

(Remember - Neatness Counts!)  My Initials    


